
EXECUTIVE SUMMARY 



 

2 | Page 

Title of the Project Interior Designing 

 
 

 

       
      Name of the Promoter                                                            

 
Abdul Majeed 
Kalakandathil House 
Kattupora 
Palakkad 
Kerala 
679308 

 
 

  E-mail Address   Turtletaxindia1@gmail.com 

  Category & Products   Interior Designing and fabrication unit 

 
 
   

Constitution 
 

  Sole Proprietorship 
 



 

3 | Page 

 
 

 

Location of the Project                                             Palakkad 

 
  



 

4 | Page 

 

OUR MANAGEMENT TEAM  
The management team of an interior design business plays a crucial role in steering 
the company toward success. The effectiveness of the team is vital for strategic 
decision-making, operations management, and achieving business objectives. The 
hypothetical management team structure reflects the diverse skill sets needed to run 
a successful interior design business. The collaboration and synergy among these 
roles are essential for achieving the company's strategic goals, ensuring operational 
efficiency, and fostering a positive workplace culture. Keep in mind that the specific 
roles and titles may vary based on the size and structure of the interior design firm. 
The promoter of the Interior Designing&Fabrication project demonstrates a 
remarkable set of capabilities and qualifications. Furthermore, the promoter's 
entrepreneurial acumen and strategic thinking shine through in their ability to identify 
market opportunities and devise effective marketing strategies. They exhibit strong 
leadership,management skills and motivated workforce while maintaining a 
commitment to their work. 
Beyond their technical and operational proficiency, the promoter displays a keen 
understanding of financial management, evident in their thorough financial analysis 
and planning for the project. 
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OUR VISION AND MISSION 
The vision and mission statements provide a strategic framework for an interior 
design firm, guiding its overall purpose, goals, and values. 
Vision Statement: 
Our vision is to be recognised as the preeminent leader in transformative design, 
inspiring a world where every space tells a story of beauty, functionality, and 
meaningful experiences. We envision a future where our commitment to creativity, 
innovation, and sustainability sets the standard for excellence in the interior design 
industry. In our pursuit of design mastery, we see a world where our diverse team of 
passionate professionals collaborates seamlessly to push the boundaries of aesthetic 
possibilities. We strive to be the architects of environments that not only captivate 
the senses but also contribute to the well-being and happiness of those who inhabit 
them. In achieving our vision, we commit to unwavering principles of integrity, 
client-centricity, and a relentless pursuit of perfection. Through our work, we aspire 
to shape a world where every space, large or small, becomes a canvas for 
extraordinary design, reflecting the unique stories of those who inhabit them." 
Mission  Statement: 
Our  mission is to transform spaces into expressions of timeless elegance and 
functionality. We are dedicated to creating environments that not only reflect our 
clients' unique visions but also exceed their expectations. Through a harmonious 
blend of creativity, innovation, and attention to detail, we strive to enhance the quality 
of life for individuals and communities. At the heart of our mission is a belief in the 
power of design to inspire and elevate the human experience. We aspire to leave a 
lasting impact on the spaces we touch, creating environments that stand as testaments 
to beauty, craftsmanship, and thoughtful design. 
 
 

OUR SPECIALITIES & OBJECTIVES 
Specialties of Our Interior Designing& Fabrication Company 
The specialties of an interior design business often reflect the unique skills, expertise, 
and focus areas that set the company apart in the competitive marketplace. Below are 
some potential specialties or areas of expertise that an interior design business might 
choose to emphasize: 
1. Residential Interior Design: 
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 Specializing in creating stunning and functional living spaces for private 
homes, apartments, and residences. 

2. Commercial Interior Design: 
 Focusing on designing functional and aesthetically pleasing spaces for 

businesses, offices, retail stores, and commercial establishments. 
3. Hospitality Design: 

 Specializing in creating inviting and stylish interiors for hotels, restaurants, 
cafes, resorts, and other hospitality venues. 

4. Luxury Interior Design: 
 Offering high-end, bespoke design services for clients seeking luxurious and 

exclusive interior solutions. 
5. Sustainable Design: 

 Emphasizing environmentally conscious design practices, using eco-friendly 
materials, and promoting sustainable and energy-efficient solutions. 

6. Universal Design: 
 Specialising in designing spaces that are accessible to people of all abilities, 

including those with disabilities or mobility challenges. 
7. Adaptive Reuse and Renovation: 

 Expertise in transforming and repurposing existing structures, preserving 
architectural elements while modernizing interiors. 

8. Color Consultation: 
 Specializing in the art and science of color, offering expert guidance on color 

schemes, palettes, and combinations. 
9. Furniture and Product Design: 

 Designing custom furniture pieces or collaborating with manufacturers to create 
unique and signature interior products. 

10. Virtual and Augmented Reality Design: 
 Incorporating advanced technologies to provide clients with virtual or 

augmented reality experiences for visualizing designs before implementation. 
 
Objectives of Our Interior Designing Business: 
Establishing clear and measurable objectives is crucial for the success and growth of 
an interior design business. Objectives provide a roadmap for your company, guiding 
the team toward specific goals. Below are some potential objectives that an interior 
design business might consider: 
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1. Client Satisfaction: 

 Objective: Achieve a client satisfaction rate of at least 90% by consistently 
delivering high-quality designs, meeting project timelines, and exceeding client 
expectations. 

2. Market Expansion: 
 Objective: Expand the business's market reach by acquiring at least 15% more 

clients in new geographical areas or target segments within the next fiscal year. 
3. Revenue Growth: 

 Objective: Achieve a 20% increase in annual revenue by securing larger 
projects, upselling additional services, and expanding the client base. 

4. Specialization Development: 
 Objective: Establish the business as a recognized expert in a specific niche (e.g., 

sustainable design, luxury interiors) by securing and completing a minimum of 
three major projects within that specialization. 

5. Innovation and Technology Integration: 
 Objective: Embrace technological advancements by integrating virtual reality 

(VR) or augmented reality (AR) tools into the design process, enhancing client 
presentations and improving overall efficiency. 

6. Employee Development: 
 Objective: Invest in employee training and development programs to enhance 

skills and expertise, aiming for a 15% increase in overall team proficiency 
within the next year. 

7. Sustainability Initiatives: 
 Objective: Incorporate sustainable design practices in a minimum of 75% of 

projects, promoting eco-friendly materials and energy-efficient solutions. 
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INTRODUCTION 
Interior design is the art and science of enhancing the interior of a building to achieve 
a healthier and more aesthetically pleasing environment for the people using the 
space. The growth of this sector and the fact the city that we are setting the shop up 
in is growing in India. With little competition from qualified designers, we are 
confident we will get a strong market share in the first year. An interior designer is 
someone who plans, researches, coordinates, and manages such enhancement 
projects. Interior design is a multifaceted profession that includes conceptual 
development, space planning, site inspections, programming, research, 
communicating with the stakeholders of a project, construction management, and 
execution of the design. The design business enjoys strong demand as people 
continue to buy or move into new homes and remodel old ones. 
Objective: 
1. Operational Efficiency: 

 Objective: Enhance operational efficiency by implementing project 
management tools, resulting in a 15% reduction in project turnaround times and 
associated costs. 

2. Financial Stability: 
 Objective: Maintain a healthy financial position by achieving a minimum of 

15% net profit margin and ensuring consistent positive cash flow. 
3. Employee Satisfaction and Retention: 

 Objective: Improve employee satisfaction and retention rates by implementing 
employee wellness programs and professional development opportunities, 
resulting in a 10% decrease in turnover. 

4. Design Awards and Recognition: 
 Objective: Earn industry recognition by submitting designs for consideration in 

at least three prestigious design awards, aiming for at least one award within 
the next year. 

5. Social Media Presence: 
 Objective: Enhance the company's social media presence by increasing 

followership on key platforms by 20%, leveraging visually appealing content 
and client testimonials. 
 

Scope: 
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The scope of an interior design business refers to the range and extent of services, 
projects, and activities that the business is involved in. Defining the scope helps 
clarify the boundaries and focus areas of the business. Below are key aspects that 
contribute to defining the scope of an interior design business: 
1.Service Offerings: 

 Specify the types of interior design services the business provides, such as 
residential design, commercial design, hospitality design, or specialized areas 
like sustainable design or luxury interiors. 

2. Project Size and Complexity: 
 Define the scale and complexity of projects the business is equipped to handle, 

whether it's small residential renovations, large commercial spaces, or intricate 
luxury designs. 

3. Geographical Reach: 
 Determine the geographic areas the business serves. This could be a local, 

regional, national, or even an international scope, depending on the business's 
resources and expansion goals. 

4. Target Market: 
 Identify the target market or client demographics. For example, the business 

might specialize in serving high-end residential clients, corporate offices, 
boutique hotels, or a specific niche within the market. 

5. Design Style and Aesthetic Focus: 
 Communicate the design style and aesthetic preferences the business excels in. 

Whether it's modern, traditional, minimalist, or eclectic, specifying the design 
focus helps attract clients aligned with the business's expertise. 

6. Specializations: 
 Highlight any specialized areas of expertise, such as sustainable design, 

adaptive reuse, historical preservation, or specific industry sectors like 
healthcare or retail. 
 

Market Analysis 
 
Market analysis is a critical component of developing a successful interior design 
business strategy. It involves assessing various factors that can influence the 
business's performance, identifying opportunities, and understanding the competitive 
landscape. Here are key components of a market analysis for an interior design 
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business: 
1. Industry Overview: 

 Provide an overview of the interior design industry, including its current state, 
growth trends, and key drivers. Consider factors such as changing consumer 
preferences, technological advancements, and emerging design trends. 

2. Target Market Segmentation: 
 Identify and define the target market segments for the interior design business. 

This could include residential clients, commercial clients, hospitality, or 
specialized niches like healthcare or retail. 

3. Client Demographics: 
 Analyze the demographics of the target clients, including age, income levels, 

lifestyle preferences, and geographic locations. Understanding the client profile 
helps tailor marketing strategies and design offerings. 

4. Competitor Analysis: 
 Evaluate competitors in the local or broader market. Identify key players, their 

strengths and weaknesses, pricing strategies, and unique selling propositions. 
This analysis informs how the interior design business can differentiate itself. 

5. SWOT Analysis: 
 Conduct a SWOT analysis (Strengths, Weaknesses, Opportunities, Threats) for 

the interior design business. Assess internal factors such as expertise and 
resources, as well as external factors like market trends and potential 
challenges. 

6. Market Trends and Insights: 
 Stay updated on current and emerging trends in interior design. This could 

include preferences in color schemes, materials, design styles, and 
sustainability practices. Adapting to trends ensures the business remains 
relevant. 

 
Demand and Consumption Trends 
Understanding demand and consumption trends is crucial for the success of an 
interior design business. In recent years, there has been a noticeable shift in consumer 
preferences and behaviors within the interior design market. With the rise of digital 
platforms and social media, consumers are increasingly exposed to diverse design 
inspirations, leading to a demand for more personalized and unique design solutions. 
There is a growing awareness of sustainability and environmental considerations, 
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influencing consumers to seek eco-friendly materials and energy-efficient design 
options. Additionally, the demand for smart home integration and technologically 
advanced design features has been on the rise, reflecting a desire for modern, 
convenient, and connected living spaces. 
Competitor Analysis 
In a dynamic and competitive landscape, conducting a thorough competitor analysis 
is indispensable for the strategic positioning and success of an interior design 
business. The market for interior design services is marked by a diverse array of 
competitors, each with its unique strengths and offerings. By examining competitors, 
an interior design business gains valuable insights into industry benchmarks, pricing 
strategies, and distinguishing features. 
Competitor analysis involves scrutinizing the portfolios of rival firms, understanding 
their design styles, and identifying their target markets. This process helps discern 
the unique value propositions and design philosophies that set each competitor apart. 
Additionally, evaluating the strengths and weaknesses of competitors provides 
opportunities for differentiation and the development of a compelling competitive 
advantage. 
Market Opportunities 
Identifying and capitalizing on market opportunities is a cornerstone of strategic 
business growth for an interior design firm. Several promising opportunities exist 
within the dynamic landscape of the interior design industry: 
1. Growing Demand for Sustainable Design: 

 With increasing environmental awareness, there is a growing demand for 
sustainable and eco-friendly interior design solutions. Embracing sustainable 
practices in material selection, energy efficiency, and waste reduction can 
position the business as a leader in environmentally conscious design. 

2. Technology Integration and Virtual Design Services: 
 The integration of technology, such as virtual reality (VR) and augmented 

reality (AR), offers an exciting opportunity to enhance client experiences. 
Providing virtual design consultations, 3D visualization, and interactive design 
presentations can set the business apart in the digital age. 

3. Wellness-Centric Design: 
 There is a rising interest in wellness-centric design that focuses on creating 

spaces that promote health and well-being. Design elements that enhance 
natural light, indoor air quality, and ergonomic considerations are gaining 
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popularity. 
4. Adaptive Reuse and Renovation Projects: 

 The trend of adaptive reuse and renovation of existing structures is on the rise. 
Opportunities exist to transform and repurpose old buildings, contributing to 
sustainable design practices while meeting the growing demand for unique and 
character-filled spaces. 

5. Multifunctional and Flexible Design Solutions: 
 The evolving needs of modern lifestyles, including remote work and flexible 

living arrangements, create opportunities for designing multifunctional spaces. 
Businesses can cater to this trend by offering innovative solutions that 
maximize space utilization. 

6. Collaboration with Home Improvement and Real Estate Sectors: 
 Collaborating with home improvement retailers or real estate developers can 

open avenues for reaching a broader audience. Partnership opportunities may 
include staging services, model home designs, or collaborative marketing 
initiatives. 

7. Specialized Niche Markets: 
 Exploring specialized niches, such as designing for specific industries like 

healthcare, hospitality, or retail, can provide targeted opportunities for growth. 
Tailoring services to meet the unique needs of these sectors can lead to a 
competitive advantage. 

8. Global Market Reach through E-Design: 
 Leveraging online platforms for e-design services allows businesses to reach 

clients beyond local boundaries. Offering virtual design packages and 
consultations expands the market reach and attracts a diverse clientele. 

 

PROJECT DESCRIPTION 
 
Location Selection 
Choosing the right location for an interior design business is a crucial decision that 
can significantly impact its success. The selection process involves a thorough 
evaluation of various factors to ensure alignment with the business's goals and target 
market. Here are key considerations when selecting a location for your interior design 
business: 
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1. Target Market and Demographics: 
 Identify the primary demographic and psychographic characteristics of your 

target market. Choose a location where your potential clients reside or where 
there is a demand for your specific design services, whether it's residential, 
commercial, or niche markets. 

2. Competition and Market Saturation: 
 Evaluate the level of competition in the chosen location. Consider both the 

number of existing interior design firms and the types of services they offer. 
Select a location where there is room for your business to thrive without 
excessive market saturation. 

3. Accessibility and Visibility: 
 Choose a location that is easily accessible to your target clientele. Visibility and 

foot traffic can be crucial, especially if you plan to have a storefront or 
showroom. Consider locations with good signage opportunities and proximity 
to major transportation routes. 

4. Cost of Operation: 
 Assess the overall cost of operating in a specific location, including rent, 

utilities, and other overhead expenses. Balance the costs with the potential 
revenue and growth opportunities available in that area. 

5. Zoning and Regulations: 
 Investigate local zoning regulations and business licensing requirements in 

potential locations. Ensure compliance with local laws and regulations related 
to operating an interior design business. Verify that the chosen location allows 
for the type of business activities you plan to undertake. 

6. Proximity to Design Districts or Clusters: 
 Consider locating your business near established design districts or clusters, 

where there may be a concentration of design-related businesses, showrooms, 
and potential collaborative opportunities. This can enhance your visibility 
within the design community. 

7. Availability of Skilled Labor: 
 Assess the availability of skilled designers, craftsmen, and other professionals 

in the local labor pool. Access to a talent pool with relevant skills can positively 
impact the quality of your projects and the efficiency of your business 
operations. 

8. Local Amenities and Services: 
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 Consider the availability of local amenities, services, and facilities that may be 
beneficial to your business. This could include proximity to design suppliers, 
art galleries, or other businesses that complement your services. 

9. Quality of Life: 
 Evaluate the overall quality of life in the chosen location, as this can affect the 

well-being of your team and potentially attract talent. Consider factors such as 
safety, amenities, and the overall livability of the area. 

By carefully evaluating these factors, you can make an informed decision on the most 
suitable location for your interior design business. Keep in mind that the optimal 
location may evolve as your business grows, so periodic reviews of your business's 
needs and the local market conditions are advisable. 
Infrastructure and Facilities 
Establishing a robust infrastructure and well-equipped facilities is essential for the 
smooth operation and growth of an interior design business. The physical and 
technological foundation of your business plays a crucial role in delivering high-
quality design services and ensuring operational efficiency. Here are key components 
to consider in terms of infrastructure and facilities: 
1. Design Studio or Office Space: 

 Secure a well-designed and functional studio or office space that reflects the 
aesthetic and professionalism of your brand. Consider the layout, lighting, and 
overall ambiance to create an inspiring and collaborative work environment for 
your design team. 

2. Meeting Rooms and Client Spaces: 
 Set up designated meeting rooms or client spaces where you can conduct 

consultations, presentations, and discussions with clients. These areas should 
be comfortable, well-furnished, and equipped with the necessary technology for 
effective communication. 

3. Technology and Design Software: 
 Invest in up-to-date design software and technology tools that facilitate the 

design process. This includes computer-aided design (CAD) software, 3D 
modeling tools, and any specialized software relevant to your design specialties. 

4. Virtual Design Tools: 
 Consider integrating virtual design tools, such as virtual reality (VR) or 

augmented reality (AR) applications. These tools can enhance client 
presentations and allow for immersive experiences, particularly when 
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showcasing design concepts. 
5. Collaboration Spaces: 

 Create collaborative spaces where your design team can brainstorm, share 
ideas, and work together on projects. Foster a creative atmosphere that 
encourages collaboration and innovation. 

6. Material and Resource Library: 
 Develop a comprehensive material and resource library that includes samples 

of fabrics, finishes, and other design elements. Organize it in a way that 
facilitates easy access for your design team when selecting materials for 
projects. 

7. Workstations and Design Desks: 
 Provide ergonomic workstations and design desks for your team members. 

Comfortable and functional workspaces contribute to productivity and well-
being. 

8. Storage and Organization: 
 Implement effective storage solutions to organize design samples, project 

documents, and other materials. Well-organized storage spaces contribute to 
efficiency in project management. 

9. Photography Studio: 
 Consider having a dedicated space or access to a photography studio for 

capturing professional photographs of completed projects. High-quality visuals 
are essential for showcasing your portfolio and marketing your business. 

10. Client Presentation Tools: 
 Equip your facilities with the necessary tools for client presentations, such as 

large display screens, projectors, and other audio-visual equipment. Ensure that 
the space is configured to accommodate effective client presentations. 
 

 
Design Selection 
The process of design selection is a pivotal phase in the journey of an interior design 
business, where creativity meets functionality to shape captivating spaces. At the 
heart of this process lies the art of curating designs that not only reflect the unique 
vision and preferences of clients but also harmonize seamlessly with the surrounding 
environment. The selection of design elements, from color palettes to furniture 
choices, is guided by a deep understanding of aesthetics, spatial dynamics, and the 
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intended purpose of the space. Whether crafting a cozy residential haven, a vibrant 
commercial workspace, or a luxurious hospitality retreat, each design selection is a 
deliberate choice aimed at creating an immersive and impactful experience. 
Informed by industry trends, client consultations, and a keen eye for detail, the design 
selection process is a dynamic interplay of creativity and practicality. It involves 
sourcing materials, exploring innovative finishes, and considering sustainable 
practices to align with the evolving demands of modern design. The ultimate goal is 
to curate spaces that transcend the ordinary, leaving an indelible mark on the lives of 
those who inhabit them. The mastery of design selection is a testament to the interior 
design business's commitment to transforming spaces into personalized narratives 
that resonate with the emotions and aspirations of its clients. Through thoughtful 
curation, an interior design firm not only crafts aesthetically pleasing environments 
but also establishes itself as a purveyor of distinct and timeless design experiences. 
Labor and Staffing 
The success of an interior design business hinges on the expertise, creativity, and 
dedication of its workforce. Efficient labor and staffing practices are essential to 
deliver high-quality design solutions, meet client expectations, and sustain the growth 
of the business. The composition of the labor force in an interior design firm typically 
includes various roles, each contributing to the overall success of projects and the 
business. 
1. Designers and Creative Team: 

 Interior designers form the core of the creative team, bringing artistic vision and 
technical skills to the design process. Their expertise in spatial planning, color 
theory, and material selection is fundamental to crafting unique and functional 
interiors. 

2. Project Managers: 
 Project managers play a crucial role in overseeing the execution of design 

projects. They coordinate tasks, manage timelines, and ensure that projects are 
completed on schedule and within budget. Effective project management is 
essential for client satisfaction and business efficiency. 

3. Draftsmen and CAD Technicians: 
 Draftsmen and Computer-Aided Design (CAD) technicians translate design 

concepts into detailed plans and technical drawings. Their precision and 
proficiency in design software contribute to accurate and effective project 
implementation. 
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4. Material Sourcers and Procurement Specialists: 
 Professionals responsible for sourcing materials and managing procurement 

contribute to the seamless execution of design projects. Their role involves 
liaising with suppliers, ensuring the availability of materials, and maintaining 
quality standards. 

5. Client Relations and Sales: 
 Client relations and sales professionals play a pivotal role in acquiring new 

projects and maintaining positive relationships with clients. Effective 
communication, understanding client needs, and presenting design proposals 
are critical aspects of this role. 

 
Growth Cycle 
The growth cycle of an interior design business typically follows a trajectory 
influenced by various factors, including market demand, industry trends, and the 
effectiveness of business strategies. While individual experiences may vary, a generic 
growth cycle might be outlined as follows: 
1. Inception and Establishment: 

 The initial phase involves the establishment of the interior design business. This 
includes defining the business vision, mission, and objectives, as well as setting 
up the necessary infrastructure, hiring key personnel, and creating the brand 
identity. During this stage, the business may focus on building a client base and 
establishing its presence in the market. 

2. Early Growth and Portfolio Development: 
 As the business gains traction, it enters a phase of early growth. This stage is 

characterized by acquiring initial clients, completing successful projects, and 
building a portfolio. Positive word-of-mouth and client referrals contribute to 
expanding the client base. The business may also refine its design style and 
identify specific niches or specialties. 

3. Market Expansion and Diversification: 
 With a growing reputation and an established portfolio, the business may enter 

a phase of market expansion. This can involve targeting new geographic areas, 
exploring different client segments, or diversifying service offerings. The focus 
is on increasing the market share and exploring opportunities for business 
growth. 

4. Scaling Operations: 
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 During this phase, the business experiences a significant increase in the volume 
of projects and clients. This may necessitate scaling operations, hiring 
additional staff, and enhancing infrastructure to handle a larger workload. 
Streamlining processes and investing in technology can contribute to increased 
efficiency. 

5. Brand Recognition and Industry Leadership: 
 A successful interior design business strives to achieve brand recognition and 

industry leadership. This involves consistently delivering high-quality designs, 
garnering positive reviews, and becoming a go-to name in the market. 
Collaborations with influential brands or personalities can further enhance the 
business's credibility. 

6. Diversification of Services or Specialization: 
 To stay competitive and meet evolving market demands, the business may 

consider diversifying its services or specializing in specific design niches. This 
strategic move can open up new avenues for growth and cater to a broader range 
of client needs. 

 
Security Measures 
Implementing robust security measures is crucial to safeguard the assets, sensitive 
information, and reputation of an interior design business. Security measures should 
encompass physical security, data protection, and overall business resilience. Here 
are essential security measures for an interior design business: 
1. Physical Security: 

 Secure Premises: Ensure the physical security of your design studio or office 
space. Implement access controls, such as keycard entry systems, and invest in 
sturdy doors and windows. 

 Surveillance Systems: Install surveillance cameras both inside and outside the 
premises to monitor and record activities. Visible cameras can act as a deterrent, 
while hidden cameras can provide additional security. 

 Intrusion Detection Systems: Consider installing intrusion detection systems 
that can alert you to unauthorized access or suspicious activities. These systems 
can include motion sensors, glass break detectors, and door/window alarms. 

2. Data Protection and Cybersecurity: 
 Secure Networks: Protect your digital assets by securing your office network. 

Use strong, unique passwords for Wi-Fi access and employ encryption 
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protocols to secure data transmission. 
 Firewall and Antivirus Software: Install and regularly update firewall and 

antivirus software to protect against cyber threats. This helps prevent 
unauthorized access and detects and removes malicious software. 

 Regular Software Updates: Keep all software, including operating systems 
and design applications, up to date with the latest security patches. Regular 
updates address vulnerabilities that could be exploited by cyber attackers. 

 Data Encryption: Implement encryption for sensitive client data, both in 
transit and at rest. Encryption ensures that even if data is intercepted, it remains 
unreadable without the appropriate decryption key. 

 Backup Systems: Regularly back up design files, project documentation, and 
critical business data. Store backups securely, preferably offsite or in the cloud, 
to ensure data recovery in case of incidents like ransomware attacks or hardware 
failures. 

3. Employee Training and Awareness: 
 Security Training: Provide comprehensive security training for employees, 

educating them on best practices for physical and cybersecurity. This includes 
awareness about phishing attacks, password hygiene, and the importance of 
reporting security incidents promptly. 

 Access Controls: Implement role-based access controls to restrict employee 
access to sensitive information. Regularly review and update access 
permissions based on job roles and responsibilities. 

4. Document Security: 
 Secure Storage: Implement secure storage for physical design samples, 

material catalogs, and confidential project documents. Use lockable cabinets or 
rooms to control access. 

 Document Shredding: Establish a document shredding policy for disposing of 
sensitive or confidential information. Shred physical documents that are no 
longer needed to prevent unauthorized access. 

5. Client Confidentiality: 
 Non-Disclosure Agreements (NDAs): Use non-disclosure agreements when 

appropriate to legally bind employees and subcontractors to maintain client 
confidentiality. 

 Client Communication Security: Ensure secure channels for communication 
with clients, especially when sharing design concepts, plans, or any sensitive 
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information. Encrypted email and secure file-sharing platforms can enhance 
communication security. 

 

FINANCIAL ANALYSIS 
 
Investment Requirement 
1. Startup Costs: 

 Office/Studio Space: Budget for the lease or purchase of a suitable office or 
studio space. Consider location, size, and amenities in relation to your business 
needs. 

 Interior Design Software: Invest in design software and tools necessary for 
creating concepts, drawings, and 3D visualizations. This may include licenses 
for CAD software and other design applications. 

 Furniture and Fixtures: Acquire office furniture, including workstations, 
desks, chairs, and meeting room furniture. Consider the aesthetics and 
functionality of the furniture in line with your design philosophy. 

 Computers and Equipment: Purchase computers, laptops, printers, scanners, 
and other necessary equipment for your design team and administrative staff. 

 Design Materials Library: Allocate funds for creating a comprehensive 
materials library with samples of fabrics, finishes, and other design elements. 

 Technology Infrastructure: Invest in a robust IT infrastructure, including 
servers, networking equipment, and security measures to support digital 
operations. 

 Marketing and Branding: Allocate funds for marketing and branding 
initiatives, including website development, logo design, business cards, and 
promotional materials. 

 Legal and Licensing Fees: Include costs associated with business registration, 
licensing, and legal consultations to ensure compliance with regulations. 

 Insurance: Budget for insurance coverage, such as liability insurance and 
property insurance, to protect against potential risks. 

 Initial Inventory: If your business involves selling design-related products, 
allocate funds for initial inventory procurement. 

2. Operational Expenses: 
 Employee Salaries: Plan for payroll expenses, including salaries and benefits 
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for designers, project managers, administrative staff, and other team members. 
 Utilities and Rent: Budget for monthly rent or lease payments for your office 

or studio space, as well as utilities such as electricity, water, and internet. 
 Marketing and Advertising: Allocate ongoing funds for marketing and 

advertising campaigns to promote your services and attract clients. 
 Professional Memberships: Consider joining professional organizations or 

associations related to interior design, which may have membership fees. 
 Software Licenses and Updates: Include recurring costs for software licenses, 

updates, and subscriptions needed to maintain design tools and productivity 
software. 

 Travel Expenses: If your business involves client meetings or site visits, 
budget for travel expenses, including transportation and accommodation. 

 Continuing Education: Allocate funds for ongoing training and professional 
development for your design team to stay updated on industry trends and 
technologies. 

3. Contingency Fund: 
 Set aside a contingency fund to address unforeseen expenses or economic 

uncertainties that may impact the business. 
4. Expansion and Growth: 

 If you have plans for expansion, consider potential costs associated with 
opening additional offices, hiring more staff, or investing in new technologies 
and services. 

It's crucial to conduct a detailed financial analysis and create a comprehensive 
business plan to estimate the specific investment requirements for your interior 
design business. Additionally, consulting with financial experts or business advisors 
can provide valuable insights into budgeting and financial planning tailored to your 
business goals. 
Revenue Projections 
Revenue projections for an interior design business involve estimating the income 
the business expects to generate over a specific period. The accuracy of revenue 
projections depends on factors such as market demand, pricing strategies, and the 
effectiveness of sales and marketing efforts. Here are steps to create revenue 
projections: 
1. Market Analysis: 

 Conduct a thorough market analysis to understand the demand for interior 
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design services in your target market. Identify key trends, competitors, and 
potential client segments. 

2. Define Your Services: 
 Clearly define the range of services your interior design business will offer. 

This may include residential design, commercial design, consultation services, 
and any specialized offerings. 

3. Pricing Strategy: 
 Develop a pricing strategy that reflects the value of your services and is 

competitive within the market. Consider factors such as your expertise, market 
positioning, and the perceived value of your designs. 

4. Client Acquisition Strategy: 
 Outline your approach to acquiring clients. This may involve digital marketing, 

networking, referrals, or partnerships with real estate professionals. Consider 
the marketing channels and tactics that align with your target clientele. 

5. Project Pipeline: 
 Estimate the number and size of projects you anticipate securing within a given 

period. Consider the project timelines and potential delays that may affect 
revenue recognition. 

6. Average Transaction Value: 
 Determine the average transaction value per project. This involves calculating 

the total revenue generated from a project and dividing it by the number of 
projects completed. 

7. Repeat Business and Referrals: 
 Factor in the potential for repeat business from satisfied clients and referrals. 

Building strong relationships and delivering exceptional service can contribute 
to recurring revenue. 

Cost Analysis 
Cost analysis is a critical aspect of financial management for an interior design 
business. It involves identifying, categorizing, and evaluating the various costs 
associated with running the business. A comprehensive cost analysis helps in making 
informed decisions, setting pricing strategies, and ensuring financial sustainability. 
Here are key components to consider in cost analysis: 
1. Fixed Costs: 

 Rent or Lease Payments: Include the cost of renting or leasing office or studio 
space. 
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 Utilities: Factor in monthly expenses for utilities such as electricity, water, and 
internet. 

 Insurance Premiums: Account for costs associated with business insurance, 
including liability and property insurance. 

 Salaries and Benefits: Include fixed costs related to employee salaries, 
benefits, and payroll taxes. 

2. Variable Costs: 
 Materials and Supplies: Estimate costs associated with purchasing design 

materials, samples, and supplies for projects. 
 Marketing and Advertising: Consider expenses related to marketing 

campaigns, advertising, and promotional materials. 
 Travel Expenses: Account for variable costs associated with client meetings, 

site visits, and travel for business purposes. 
 Professional Fees: Include fees for services provided by external professionals, 

such as legal or accounting services. 
3. Labor Costs: 

 Employee Salaries: Break down labor costs by detailing salaries for designers, 
project managers, administrative staff, and other team members. 

 Benefits and Allowances: Factor in additional labor costs, such as benefits, 
bonuses, and allowances. 

4. Overhead Costs: 
 Office Supplies: Estimate expenses related to office supplies, stationery, and 

other administrative materials. 
 Maintenance and Repairs: Budget for routine maintenance and unexpected 

repairs for office equipment and facilities. 
 Depreciation: If applicable, account for the depreciation of assets, such as 

computers and office furniture, over time. 
5. Technology Costs: 

 Software Licenses: Include costs associated with design software licenses and 
any other productivity tools. 

 IT Infrastructure: Account for expenses related to maintaining and upgrading 
IT infrastructure, including servers and networking equipment. 

6. Training and Development: 
 Professional Development: Include costs associated with training programs 

and professional development for your design team. 
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7. Miscellaneous Costs: 
 Legal and Regulatory Compliance: Factor in costs associated with legal 

compliance, licensing, and adherence to industry regulations. 
 Contingency Fund: Allocate a portion of your budget for unforeseen expenses 

or emergencies. 
8. Taxes: 

 Business Taxes: Consider tax obligations such as corporate income tax, 
property tax, and other applicable taxes. 

9. Loan Repayments: 
 Loan Interest and Principal Payments: If your business has taken loans, 

include the costs associated with repaying both the interest and principal 
amounts. 

10. Inventory Costs: 
 Cost of Goods Sold (COGS): If your business sells design-related products, 

account for the cost of acquiring or producing inventory. 
11. Consulting or Outsourcing Fees: 

 External Consultants: If you engage external consultants or specialists for 
specific projects, include their fees in your cost analysis. 

12. Insurance and Risk Management: 
 Risk Mitigation: Consider costs associated with risk management strategies, 

including insurance coverage and measures to mitigate business risks. 
 

Profitability Forecast 
Forecasting profitability is a crucial aspect of business planning, helping interior 
design businesses project future financial performance and make informed decisions. 
Profitability is determined by the relationship between revenue and costs, and 
forecasting involves estimating the net profit the business expects to achieve over a 
specific period. 
Revenue Forecast: 

 Start by projecting your expected revenue. Use the revenue projections created 
earlier, considering factors such as market demand, client acquisition strategies, 
and pricing strategies. 

Benchmarking: 
 Compare your profitability metrics with industry benchmarks to assess your 

business's performance relative to peers. Benchmarking can highlight areas for 



 

25 | Page 

improvement or opportunities to capitalize on strengths. 
 

cenario Analysis: 
 Conduct scenario analyses by creating optimistic, conservative, and realistic 

scenarios. Adjust revenue and cost variables to understand how different factors 
might impact profitability under varying conditions. 

 
Financial Ratios: 

 Assess financial ratios such as return on investment (ROI), return on equity 
(ROE), and others relevant to your business. These ratios provide a deeper 
understanding of the business's financial health and performance. 
 

Bench-marking 
Break-even analysis is a financial tool used to determine the point at which a 
business's total revenue equals its total costs, resulting in neither profit nor loss. This 
analysis is valuable for interior design businesses to understand the minimum level 
of sales required to cover all costs and start generating profits. The break-even 
analysis provides valuable insights into the minimum sales threshold required for the 
business to cover its costs. It helps in setting realistic sales targets, pricing strategies, 
and evaluating the financial viability of different business scenarios. The goal for the 
business is to surpass the break-even point, generating profits with each additional 
unit sold beyond this threshold. 
 
Marketing Strategy 
 
1. Define Your Target Audience: 

 Clearly identify and define your target audience. Consider factors such as 
demographics, psychographics, and specific industries or niches you want to 
serve. Understanding your ideal clients helps tailor your marketing messages 
and outreach efforts. 

2. Create a Unique Value Proposition (UVP): 
 Clearly articulate the unique value proposition that sets your interior design 

business apart from competitors. Highlight what makes your services unique, 
whether it's a particular design style, commitment to sustainability, or 
innovative approaches to problem-solving. 
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3. Build an Online Presence: 
 Develop a professional and visually appealing website that showcases your 

portfolio, design philosophy, and services. Optimize your website for search 
engines (SEO) to increase visibility online. Leverage social media platforms to 
share your work, engage with your audience, and build a community around 
your brand. 

4. Content Marketing: 
 Create and share valuable content that educates, inspires, and engages your 

target audience. Blog posts, articles, and visual content such as infographics or 
videos can showcase your expertise, highlight design trends, and provide useful 
tips. 

5. Social Media Marketing: 
 Utilize social media platforms like Instagram, Pinterest, and Houzz to 

showcase your designs visually. Engage with your audience by sharing 
design inspiration, behind-the-scenes glimpses, and interacting with 
comments and messages. 

6. Email Marketing: 
 Build an email list of interested clients and use email marketing 

campaigns to share updates, promotions, and valuable content. 
Personalize your emails and segment your audience to provide targeted 
and relevant information. 

7. Paid Advertising: 
 Consider paid advertising on platforms like Google Ads or social media 

channels to increase visibility. Target your ads based on demographics, 
location, and interests to reach potential clients effectively. 

 
Pricing strategy 
Choosing the right pricing strategy is essential for the success of your interior design 
business. Your pricing should reflect the value you provide to clients while also being 
competitive in the market. Strategies may include: 
1. Hourly Billing: 

 Charge clients based on the number of hours worked on a project. This is a 
straightforward approach but may not always reflect the true value of your 
expertise. 

2. Flat Fee or Fixed Pricing: 
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 Set a flat fee for the entire project. This can provide clients with a clear 
understanding of the total cost, and it allows you to be compensated for your 
expertise rather than just your time. 

3. Cost-Plus Pricing: 
 Determine the cost of materials, labor, and overhead and add a markup 

percentage to cover your profit margin. This method ensures you recover your 
costs and generate a profit. 

4. Percentage of Project Cost: 
 Charge a percentage of the total project cost. This is often used for larger 

projects where costs can vary significantly. 
5. Value-Based Pricing: 

 Base your pricing on the perceived value of your services to the client. Consider 
factors such as the client's budget, the complexity of the project, and the 
uniqueness of your design solutions. 

 
 
Branding and promotion 
 
1. Define Your Unique Style: 

 Establish a distinct and recognizable design style that sets your business apart. 
Whether it's modern, classic, or eclectic, a unique aesthetic will become a key 
element of your brand identity. 

2. Professional Branding Materials: 
 Invest in professional branding materials, including a well-designed logo, 

business cards, and a cohesive color scheme. These materials create a polished 
and memorable first impression. 

3. Leverage Social Media Creatively: 
 Utilize social media platforms to showcase your portfolio, design inspiration, 

and engage with your audience. Use visually appealing content to tell your 
brand story and connect with potential clients. 

4. Local Partnerships and Collaborations: 
 Forge partnerships with local businesses or professionals in related industries. 

Collaborations can lead to mutual referrals and expand your reach within the 
community. 

5. Client Testimonials and Before-and-After Showcases: 
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 Feature client testimonials and before-and-after transformations on your 
website and social media. Real-life examples of your work build credibility and 
act as powerful testimonials for potential clients. 

Risk management 
1. Legal Compliance: 

 Stay informed about local regulations and ensure your business operations 
comply with legal requirements. This includes licensing, contracts, and 
adherence to industry standards. 

2. Contractual Clarity: 
 Clearly define project scopes, timelines, and payment terms in your contracts. 

Detailed contracts help manage client expectations, reduce misunderstandings, 
and protect your business interests. 

3. Insurance Coverage: 
 Obtain appropriate insurance coverage, including professional liability 

insurance and property insurance. Insurance protects your business from 
potential liabilities, accidents, or damages that may occur during projects. 

4. Financial Contingency Planning: 
 Maintain a financial buffer for unexpected expenses or economic downturns. 

Having a contingency fund can help your business navigate unforeseen 
challenges without compromising its stability. 

5. Client Communication: 
 Establish open and transparent communication with clients. Keep clients 

informed about project progress, potential delays, and any changes in scope or 
costs. Clear communication helps manage client expectations and reduces the 
risk of disputes. 

 
Mitigation strategies 
Mitigation strategies are essential components of risk management. They involve 
taking proactive measures to minimize the impact of potential risks and prevent them 
from adversely affecting the interior design business. Here are five concise mitigation 
strategies: 
1. Thorough Risk Assessment: 

 Conduct a comprehensive risk assessment to identify potential threats to your 
interior design business. Understanding the specific risks allows you to develop 
targeted mitigation strategies for each. 
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2. Diversification of Services: 
 Diversify your service offerings to reduce dependency on a specific market 

segment or type of project. This diversification can provide a buffer against 
fluctuations in demand within a particular niche. 

3. Robust Contractual Agreements: 
 Strengthen your contractual agreements to clearly define expectations, 

responsibilities, and deliverables. Including contingency clauses and addressing 
potential scenarios in contracts can provide legal protection and mitigate 
disputes. 

4. Continuous Professional Development: 
 Stay updated on industry trends, technologies, and best practices through 

continuous professional development. Adapting to changes in the design 
landscape enhances your ability to meet client expectations and mitigates the 
risk of obsolescence. 

5. Regular Monitoring and Review: 
 Implement a system for regular monitoring and review of ongoing projects, 

financial health, and market conditions. Being proactive in identifying potential 
issues allows for timely intervention and mitigation measures. 

These strategies contribute to the resilience and sustainability of your interior design 
business by minimising the impact of risks and fostering long-term success 
 

COMMITMENT TO PUBLIC 
Our commitment to the public is unwavering, rooted in our dedication to enriching 
the spaces we touch with creativity and functionality. We strive to not only meet but 
exceed the expectations of our clients and the broader community. Through 
transparent communication, ethical practices, and a focus on sustainability, we aim 
to contribute positively to the well-being of the public. Our designs prioritize 
inclusivity, accessibility, and the creation of environments that enhance the quality 
of life for all. Embracing a sense of social responsibility, we actively seek ways to 
give back to the community, fostering a strong connection between our business and 
the public we serve. 
 

CONCLUSION 
In conclusion, our interior design business is driven by a passion for transforming 
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spaces into captivating and functional environments. With a commitment to 
excellence, creativity, and client satisfaction, we aim to leave a lasting impact on 
every project we undertake. By adhering to the highest standards of professionalism, 
embracing innovation, and prioritizing the well-being of our clients, we position 
ourselves as a trusted partner in the journey of creating inspiring living and working 
spaces. As we move forward, we remain dedicated to continuous improvement, 
staying abreast of industry trends, and adapting to the evolving needs of our clients. 
Our unwavering commitment to quality design, ethical practices, and community 
engagement sets the foundation for a future where our business not only thrives but 
also contributes positively to the broader design ecosystem. 



I II III IV V

ASSET Amount Amount Amount Amount Amount

Gross Block 4,00,000.00                             3,60,000.00              3,24,000.00                      2,91,600.00         2,62,440.00              

Less:Depreciation 40,000.00                                36,000.00                 32,400.00                         29,160.00            26,244.00                 

Net Block 3,60,000.00                             3,24,000.00              2,91,600.00                      2,62,440.00         2,36,196.00              

Sundry Debtors 4,57,000.00                             5,25,557.00              6,04,398.00                      6,95,065.00         7,99,332.00              

Closing Stock 76,400.00                                84,040.00                 92,444.00                         1,01,688.40         1,11,857.24              

Cash and Bank Balance 77,472.00                                83,830.00                 90,696.00                         2,39,000.00         2,58,280.00              

Total Assets 9,70,872.00                             10,17,677.00            10,79,548.00                    12,98,193.40       14,05,665.24            

LIABILITIES Amount Amount Amount Amount Amount

Opening Capital 5,00,000.00                             4,17,530.00              3,10,929.00                      3,57,608.00         4,00,575.40              

Add: Profit 1,59,530.00                             1,83,799.00              2,13,679.00                      2,43,367.40         2,87,678.84              

Less: Drawings 2,42,000.00                             2,90,400.00              1,67,000.00                      2,00,400.00         2,40,480.00              

Closing Capital 4,17,530.00                             3,10,929.00              3,57,608.00                      4,00,575.40         4,47,774.24              

Term Loan 2,50,000.00                             1,97,000.00              1,42,000.00                      67,000.00            -                             

Creditors 3,03,342.00                             5,09,748.00              5,79,940.00                      8,30,618.00         9,57,891.00              

Total Liabilities 9,70,872.00                             10,17,677.00            10,79,548.00                    12,98,193.40       14,05,665.24            

RATIO ANALYSIS

1. Return on Equity 

Net Income -82,470.00                                         -1,06,601.00                    46,679.00                                 42,967.40                  47,198.84                        

PROJECTED BALANCE SHEET
Description Year ending March 31

1



Average Shareholders' Equity 4,58,765.00                                       3,64,229.50                     3,34,268.50                              3,79,091.70               4,24,174.82                     

ROE -0.18                                                  -0.29                                0.14                                          0.11                           0.11                                 

2.Current Ratio

Current Assets 6,10,872.00                            6,93,427.00              7,87,538.00                     10,35,753.40      11,69,469.24           

 Current Liabilities 3,03,342.00                            5,09,748.00              5,79,940.00                     8,30,618.00        9,57,891.00             

CR 2.01                                         1.36                          1.36                                  1.25                     1.22                          

3.Debt to Equity Ratio

Total Debt 2,50,000.00                            1,97,000.00              1,42,000.00                     67,000.00           -                            

Total Equity 4,17,530.00                            3,10,929.00              3,57,608.00                     4,00,575.40        4,47,774.24             

DER 0.60                                         0.63                          0.40                                 0.17                    -                            

2



I II III IV V
Service Revenue 14,80,000.00                            16,28,000.00                                  17,90,800.00                            19,69,880.00                          21,66,868.00                        

Other Income 12,500.00                                 13,750.00                                       15,125.00                                 16,638.00                               18,302.00                             

Closing Stock 76,400.00                                 84,040.00                                       92,444.00                                 1,01,688.40                            1,11,857.24                          

Total 15,68,900.00                            17,25,790.00                                  18,98,369.00                            20,88,206.40                          22,97,027.24                        

Less:  Labour Cost 5,92,000.00                              6,57,120.00                                    7,29,403.00                              8,09,637.00                            8,98,697.00                          

Opening Stock 67,000.00                                 76,400.00                                       84,040.00                                 92,444.00                               1,01,688.40                          

Office expenses 1,26,000.00                              1,38,600.00                                    1,52,460.00                              1,67,706.00                            1,84,477.00                          

Material Cost 2,96,000.00                              3,25,600.00                                    3,58,160.00                              3,93,976.00                            4,33,374.00                          

Veterinary Care 90,000.00                                 99,000.00                                       1,08,900.00                              1,19,790.00                            1,31,769.00                          

Waste Disposal costs 75,000.00                                 82,500.00                                       90,750.00                                 99,825.00                               1,09,808.00                          

Earnings Before Interest, 
Taxes, Depreciation

3,22,900.00                              3,46,570.00                                    3,74,656.00                              4,04,828.40                            4,37,213.84                          

Interest Expense 55,000.00                                 48,000.00                                       37,000.00                                 28,000.00                               

Depreciation 40,000.00                                 36,000.00                                       32,400.00                                 29,160.00                               26,244.00                             

Earnings Before Tax 2,27,900.00                              2,62,570.00                                    3,05,256.00                              3,47,668.40                            4,10,969.84                          

Less: Income Tax @30% 68,370.00                                 78,771.00                                       91,577.00                                 1,04,301.00                            1,23,291.00                          

Earnings After Tax 1,59,530.00                              1,83,799.00                                    2,13,679.00                              2,43,367.40                            2,87,678.84                          

Net Profit Ratio 10.78                                        11.29                                              11.93                                       12.35                                     13.28                                    

PROFIT&LOSS ACCOUNT (5 Years)

Description
Year ending March 31- Values (000)

3


